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On November 25, 1996, Bay Television, Inc. ("Bay"), licensee of television station
WTTA-TV, St. Petersburg, Florida, filed a letter requesting expedited processing of its petition
for rulemaking filed in the above-referenced matter. After discussion with Commission staff,
Bay realized it inadvertently failed to include a copy of its letter request for the Commission's
public record. Bay is now submitting herewith for purposes of filing in the Commission's public
record a copy of its November 25 request.

If you have any questions regarding this matter, please contact the undersigned.

,S,incerely, / n .,..4--------

-~(~

ason s. Roberts

Enclosures

cc: Papan Devnani
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VIA HAND DELIVERY RECEIVED
Mr. William H. Johnson
Federal Communications Commission
Cable Services Bureau
2033 M Street, NW
Washington, DC 20554

:HOY 25 1996

FEOOW. COMMUNICATIONS COMMISSKlN
OffICE Of SECRETARY

Re: Request for Expedited Processing
Petition for Rulemaking to Add Sarasota to the
Tampa-St.Petersburg-Cleanvater Market

Dear Mr. Johnson:

On behalf of Bay Television, Inc. ("Bay"), licensee of television station WTTA-TV, St.
Petersburg, Florida, this letter is to request expedited processing of its PETITION FOR
RULEMAKING to add Sarasota to the Tampa-St. Petersburg-Clearwater hyphenated television
market, filed with the Commission on April 25, 1995. A copy of that application is attached
hereto for your convenience.

Because the Commission has been delayed in its processing of this application, Bay has
been unable to assert must-carry rights on certain cable systems within the Sarasota market. This
loss has prevented Bay from providing WITA programming to a large number of subscribers in
Sarasota County, frustrating the ability of WITA to fully compete with other television stations
in the area, and denying cable subscribers the benefits of the unique WITA programming.

The Commission has recently ruled that other television stations like WTTA that are
assigned to the Tampa-St. Petersburg-Clearwater market for purposes of those stations' "area of
dominant influence" ("ADI"), may include Sarasota as part of their ADI for purposes of



Mr. William H. Johnson
November 25, 1996
Page No.2

exercising must-carry rights in Sarasota County. ~, WTVT License, Inc. et. al. DA 96-761,
CSR-3975-A (released May 29, 1996),11 The Commission's decision is further proof that
Sarasota must be added to the Tampa-St. Petersburg-Clearwater market, as the redesignation
would properly delineate the area where stations can and do, actually and logically, compete.
The Sarasota viewing public can only be benefitted from the local programming and
programming otherwise unavailable should Sarasota be added to the Tampa-St. Petersburg
Clearwater television market.

Bay therefore requests that the Commission expedite processing of Bay's pending
Petition for Rulemaking in the above-referenced matter. If there are any questions regarding this
matter, please contact the undersigned.

Sincerely,

~~~
~arry H. Gottfried

Jason S. Roberts

Enclosure
I:\DATA\USER\MHOLM\WP51DOC\JSR\307005.WHJ

1/ The stations that were allowed to modify their ADI to include Sarasota County are
WTVT, Tampa Florida, WFLA-TV, Tampa, Florida and WTOG-TV, St. Petersburg,
Florida. WITA directly competes with these stations, and thus failure to act in a timely
fashion on Bay's rulemaking will only place WITA at a further economic disadvantage.
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DAWN M. SCIARRINO·
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·NOT ADMITTED IN D.C.

VIA HAND DELIVERY

WASHINGTON, D. C. 20006-1851

TELEPHONE: (202) 659-3494

April 25. 1995
FACSIMILE

(202) 296-6518

Mr. William F. Caton, Secretary
Federal Communications Commission
Cable Services Bureau
P.O. Box 358205
Pittsburgh, PA 15251--5205

Re: Petition For Rulemaking to Add Sarasota
to the Tampa-St. Petersbur~-ClearwaterMarket

Dear Mr. Caton:

Submitted herewith on behalf of Bay Television, Inc., licensee of television station
WTTA, St. Petersburg, Florida, is an original and two copies of its PETITION FOR
RULEMAKING, in the above-referenced matter.

Also enclosed are FCC Fonn 159 and a check in the amount of$910.00 for the filing fee.
Bay Television does not believe that Congress intended to restrict the ability of stations to
request modification of the television markets through the imposition of a fee. Rather. Bay
Television believes that the Petition should be treated similar to the way in which the FCC
processes Petitions to be deemed significantly viewed. Such Petitions were not subject to a fee.
Bay Television therefore requests that the fee amount be refunded when the Commission rules on
the substance of the Petition.

If there are any questions in regard to this matter, kindly communicate directly with this
office.

Respectfully submitted,

BAY TELEVISION, INC.

ByD~~cd~
Its Attorney

DMS:rdm
Enclosure
cc: Chief, Cable Services Bureau
P:IRDMCE\DMS\307000SL.OO2
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FEDERAL COMMUNICA IS COMMISSION

FCC REMI'MANCE ADVICE
PAGE NO. 1 OF _1_

(RESERVED)

(Read iDatruetioDJI cantully BEFORE proceedin,,)

IFCC USE ONLY

(1) FCC ACCOUNT NUMBER
PAY R INFORMATION

Did you have a number prior to this? Enter it. (2) TOTAL AMOUNT PAID (dollan and cents)

s 910. 00

Bay Television, Inc.
(4) STREET ADDRESS LINE NO.1

c/o Fisher Wayland: DMS
(6) STREET ADDRESS LINE NO.2

2001 Penns lvania Avenue N.W. Suite 400
(6) CITY

Washin ton
(7) STATE (8) ZIP CODE

DC 20006
(10) COUNTRY CODE (if not U.S.A.)

FCC USE ONLY
ITEM 'I INFORMATION

(llA) NAME OF APPLICANT, LICENSEE, REGULATEE, OR DEBTOR

Bay Television, Inc.

(9) DAYTIME TELEPHONE NUMBER <Include area code)
(202) 659-3494

1

(lU) FCC CALL SIGN/OTHER 10

WTTA

(17A) FCC CODE 1

(13A) ZIP CODE

21211

(l'A) PAYMENT TYPE CODE

T

USA) FCC CODE 2

(ISA) QUANTITY (1M) FEE DUE FOR
PAYMENT TYPE CODE
IN BLOCK 14
$

(19A) ADDRESS LINE NO.1 (20A) ADDRESS LINE NO.2) (2IA) CITY/STATE OR COUNTRY CODE

2000 W. 41st Street

ITEM *2 INFORMATION
mB) NAME OF APPLICANT, LICENSEE, REGULATEE, OR DEBTOR

BaltiJrore, MarylaOO

FCC USE ONLY

(12B) FCC CALL SIGN/OTHER 10

(17B) FCC CODE 1

(13B) ZIP CODE (148) PAYMENt TYPE CODE (15B) QUANTITY (16B) FEE DUE FOR
PAYMENT TYPE CODE
lNBLOCK14
S

(l9Bl ADDRESS LINE NO.1 (20B) ADDRESS LINE NO.2 (21B) CITYISTATE OR COUNTRY CODE

AUTHORIZED SIGNATURE DATE
Month Year

CREDIT CARD PAYMENT INFORMATION
MASTERCARDNISA ACCOUNT NUMBER:(22)

o Mastercard '--...I...-_'_-'--"'-----._'--"--...I...-_'___...J,..-..L--I ~_'__' EXPIRATION DATE: OJ OJ
o Visa

(23) I hereby authorize the FCC to charge my VISA or Mastercard
for the eervice(s)/authorization(e) herein describe.

See public burden estilr.dte on reverse. FCC FORM 159
April 1994
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BEFORE THE

Federal Communications Commission
WASHINGTON, D.C.

In re the matter of

Amendment of Section 76.51 (a)
Major Television Markets
(Tampa-St. Petersburg-Clearwater
Sarasota. Florida)

To: Chief, Cable Services Bureau

)
)
)

)

)
)

CS-------

PETITION FOR RULEMAKING

Bay Television, Inc., licensee ofWTTA. Channel 38. St. Petersburg. Florida. by its attorneys

and pursuant to Section 76.59 of the Commission's Rules, 47 C.F.R. §76.59. hereby requests that the

Commission initiate a rulemaking proceeding to amend Section 76.51 (a) of the Commission's Rules,

47 C.F.R. §76.51(a), to redesignate the Tampa-St. Petersburg-Clearwater, Florida1' hyphenated

television market as Tampa-St. Petersburg-Clearwater-Sarasota, Florida. In support thereof. the

following is stated:

1 On December 15. 1992. the FCC issued a Report and Order adding Clearwater to the
Tampa - St. Petersburg market. See 8 FCC Red. 8735 (1993). The Commission issued a
Notice of Proposed Rulemaking seeking comment on the addition of Lakeland to the
Tampa-St. Petersburg-Clearwater market on August 15, 1994. See Notice ofProposed
Rulemaking, 9 FCC Red. 4398 (1994). Comments were due in that proceeding on
September 14,1994 and Reply Comments on October 14,1994. To date, the
Commission has taken no further action in the proceeding.
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Introduction

Section 76.51 of the Commission's Rules lists the top 100 television markets and the

communities within those markets. One of the functions of this list is to help define the scope of

compulsory copyright liability for cable operators..i Hyphenated markets. those with more than one

named community, "help equalize competition" where stations are in competition with other stations

beyond their Grade B contour. Notice ofProposed Rulemaking in the Matter of Request by Press

Broadcasting Company, Inc., to Amend Section 76.51 ofthe Commission's Rules (Orlando-Daytona

Beach-Melbourne-Cocoa, Florida). MM Docket 92-306. 8 FCC Red. 94. 95 (1992)(hereinafter

"Clermont, Florida NPRM').

The Commission considers four factors when evaluating request for market hyphenation:

I . The distance between the existing designated communities and the community proposed
to be added to the designation;

") Whether cable carriage, if afforded the subject station, would extend to areas beyond its
grade B signal coverage area:

3. The presence of a clear showing of a particularized need by the station requesting the
change in market designation; and

4. An indication of benefit to the public from the proposed change.

Clermont. Florida NPRM. 8 FCC Red. at 95 (citations omitted). Specifically. "each of these factors

helps the Commission to evaluate individual market conditions consistent with the underlying

competitive purpose of the market hyphenation rule to delineate areas where stations can and do. both

actually and logically. compete." ld. Congress directed the Commission to make the necessary

,
: See 47 C.F.R. §76.55(c) and 17 U.S.c. §111(f).



modifications to update the top 100 list in Section 4 of the Cable Television Consumer Protection and

Competition Act of 1992.1 Requests for the addition of a community to a hyphenated television

market may be acted upon by delegated authority under an expedited rulemaking procedure.:!

Back&round

The central west coast counties of Sarasota. Manatee. Pinellas. and Hillsborough are

geographically, socially and economically one region. The television market reflects this trend. The

stations licensed to Tampa St. Petersburg and Sarasota compete for advertising revenue and viewers.

In fact, Nielsen recognizes Sarasota as part of the Tampa-St. Petersburg Designated Market Area

COMA''). WITA is at a severe competitive disadvantage as to the other Tampa. St. Petersburg and

Sarasota stations because Sarasota is not included in the Tarnpa-St. Petersburg Area of Dominant

Influence ("ADI") or the FCC's listing of the television market. As relatively a new station. WTTA's

viability depends in large part on its ability to secure carriage on the cable systems throughout the

region which carry its competitors.

Sarasota is not a designated community within the Tampa-St. Petersburg market. Thus. WITA

i~ considered a "distant signal" for copyright purposes. In order to fully compete with the other

tde\ision stations in the area. WTTA seeks to have Sarasota added as a designated community in the

Tampa-St. Petersburg-Clearwater market. This Petition seeks to up-date the Commission' s market list

to more accurately reflect the competitive reality of the market as directed by Congress in the Cable

Television Consumer Protection and Competition Act. supra.

See 47 U.S.c. §614. as amended by Cable Television Consumer Protection and
Competition Act. P.L. No. 102-385. 106 Stat. 1460 (1992) ("1992 Cable Act").

:! See Report and Order in MM Docket 92-259 (Broadcast Signal Carriage Issues), 8 FCC
Red. 2965. 2977-78. n.150 (1993) (hereinafter"1993 Report and Order ").
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Discussion

A. The Distances Between Sarasota and the Existing Designated Communities are Minimal
and the Communities are all Part of the Same Socio-Economic Area

The distance between Sarasota and the designated communities in the market are as indicated

in the table below.

DISTANCES BETWEEN: TABLE 1

Sarasota to Tampa 42.4 Miles

Sarasota to St. Petersburg 31.4 Miles

Sarasota to Clearwater 42.1 Miles ~

These distances compare favorably to those in other rulemaking proceedings where the

Commission has added or proposed to add a community to a hyphenated market. S'ee. e.g. Group H

Broadcasting Corporation (Goldsboro/Raleigh-Durham). 75 RR 2d 1255 (Cable Bur. 1994) (51 and

74 miles): TV 1-1, Inc., (Rome/Atlanta. Georgia). 7 FCC Red. 8591. 8592 (MM Bur. 1992) (56 miles);

.\/lijor Television Markets, (Fresno-Visalia. California), 57 RR 2d 1122. 1124 (1985) (35 miles).~ Due

to the geographic proximity, Sarasota and the designated communities of Tampa, 51. Petersburg and

Clearwater share cultural. social and economic interests.

The distances were calculated using the reference points for the main post offices in each
community.

Sarasota is also within the Tampa 35 mile zone. See Exhibit 1.
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B. Cable Carriage Would Not Extend to Areas Significantly Beyond WTTA's Grade
B Signal Coverage Area

\VITA is licensed to St. Petersburg. Florida. WWSB (Channel 40). is the only station licensed

to Sarasota, the community which WTTA seeks to have included in the Tampa-St. Petersburg-

Clearwater television market:z WWSB's Grade B signal covers Tampa and St. Petersburg. but not

Clearwater on the far west coast. See Exhibit 2, coverage maps for WWSB. Conversely. WITA's

Grade B signal covers all of Sarasota. See Exhibit 3, coverage map for WTTA. The other stations

licensed to the designated communities of Tampa, St. Petersburg. and Clearwater include:

GRADE B COVERAGE Table 2

Call Sign Community of License Channel Grade B or better over
Sarasota?

WTTA St. Petersburg Ch.38 Yes

WTVT Tampa Ch.13 Yes

WTSP Sf. Petersburg Ch.IO Yes

WTOG St. Petersburg Ch.44 Yes

WFTS Tampa Ch.28 Yes

WFLA-TV Tampa Ch.8 Yes

WCLF Clearwater Ch.22 No

WBHS-TV Tampa Ch.50 Yes

Of the eight stations licensed to Tampa. St. Petersburg or Clearwater. only one -- WCLF. Clearwater--

fails to place a Grade B or better signal over Sarasota.l All of the above listed stations are considered

2 One other station. WBSV-TV. Channel 62, is licensed to a community in Sarasota
County, Venice, Florida.

See Table 2, supra, and Exhibit 4, contour maps for the listed stations.
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part of the Tampa-St. Petersburg-Sarasota Designated Market Area as defined by Nielsen.~ The

addition of Sarasota to the Tampa-St. Petersburg-Clearwater market listed in Section 76.51(a) of the

Commission's Rules will serve to conform the market definition with the competitive reality and

recognized market of the industry in compliance with the Congressional mandate. See Section C. iI'~fra.

Since WITA's Grade B contour already encompasses Sarasota. the addition of Sarasota to the

Tampa-St. Petersburg-Clearwater market will not expand WITA's cable carriage rights significantly

beyond its Grade B contour. Nor will this addition significantly expand the cable carriage rights of the

other Tampa-St. Petersburg-Clearwater stations beyond their Grade B contours. See Table 2, supra.

Finally. WWSB's Grade B contour covers all of Tampa and S1. Petersburg. Therefore. the addition of

Sarasota to the Tampa-S1. Petersburg-Clearwater market will not significantly expand WWSB's cable

carriage rights.

C. The Change in the Market's Designated Communities Is Based on the Needs ofWTTA To
Compete in That Market

WTTA must be carried on the Sarasota cable system or be placed at a severe competitive

disadvantage. Not only does WTTA compete directly with the Sarasota station: the other Tampa and

S1. Petersburg stations with which WITA competes are carried on the Sarasota cable system.

According to the 1995 Television and Cable Factbook, and the Tampa-Sarasota Edition of TV Guide,

Comeast Cablesystem ofSarasota carries five of the eight stations licensed to the Tampa-S1. Petersburg-

Cleanvater market!Q as follows:

Also included in the Nielsen DMA are WBSV, Channel 62, Venice. Florida and WTMV,
Channel 32. Lakeland. Florida.

!Q WTTA will be reinstated on Comcast's Sarasota system effective July I, 1995. In
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COMCAST CARRIAGEll' Table 3

Call Signll' Community of Affiliation
License

WTVT Tampa FOX

WTSP 51. Petersburg CBS

WTOG 51. Petersburg UPN

WFTS Tampa ABC

WFLA-TV Tampa NBC

As noted above, Sarasota County has been assigned by Nielsen Media Research to be one of the

counties comprising the Tampa-St. Petersburg DMA. This television market is the nation's 15th

largest. Until its demise in 1994. the Arbitron television rating service designated Sarasota County as

a single county television market due to the existence of WWSB-TV. Nielsen. however, has

consistently folded Sarasota County into the Tampa-St. Petersburg market based on its own criteria for

assigning counties to particular DMA·s.

The FCC. in implementing the 1992 Cable Act. utilized Arbitron's ADI as the criteria for must

carry zones. By basing must carry and copyright on ADI to the exclusion ofNielsen 's DMA. television

stations' must carry zone may not encompass the entire television market on which their ratings are

based.

addition. Comcast does not carry WBHS. a home shopping station nor does it carry the
Clearwater station. WCLF.

II Source: Television and Cable Factbook, Cable Volume No. 63, 1995 edition, page D
295: TV Guide. Tampa-Sarasota Edition, p.46, April 15-21, 1995. Exhibits 5 and 6.
hereto.

Comeast also carries the two public broadcasting stations in the market. WEDU and
WUSF-TV, WTMV, Lakeland, Florida and WBSV, Venice, Florida.



-8-

According to Nielsen Media Research. Sarasota County's 132.560 estimated television

households comprises 9.5% of the 1,390.370 estimated total television households in the Tampa-St.

Petersburg DMA. Sarasota County is the DMA's fourth largest county and therefore. a significant part

of the television market. Cable penetration in Sarasota County is the highest in the Tampa-St.

Petersburg DMA: 82% compared to 69% throughout the DMA. WITA' s ability to compete on a level

playing field with the other Tampa-St. Petersburg stations is impaired due to this high percentage of

cable households and the artificial barrier raised by the distant signal copyright fees.

Sarasota is naturally part of the Tampa-St. Petersburg-Clearwater market. By making Sarasota

a designated community in the Tampa-St. Petersburg-Clearwater market the Commission will allow

WTTA to compete fully with the other stations licensed to Sarasota. Tampa and St. Petersburg.

D. The Public will Benefit From Sarasota's Addition to the Tampa-St. Petersburg
Clearwater Market

The 1992 Cable Television Consumer Protection and Competition Act was intended. inter alia,

to provide local subscribers with local programming options and to allow smaller stations to become

competitive by affording them cable carriage. Congress directed that the Commission up-date its top

100 market list to reflect more accurately the television market. The addition of Sarasota to the Tampa-

S1. Petersburg-Clearwater market will in fact accomplish both of these goals. The stations licensed to

Tampa. S1. Petersburg and Sarasota compete for advertising dollars and viewers.

WTTA began broadcasting operations as an independent station on June 21. 1991. WITA is

a full power television station operating on Channel 38 and places a full Grade B signal over all of the

City of Sarasota. Furthermore. WITA provides programming not otherwise available to the Sarasota
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cable subscriber. WTTA became a FOX Children's Network affiliate on December 12. 1994. Its

affiliation agreement with the FOX Children's Network provides that WITA will carry the FOX

children's programming line-up. including The Fox Cubhouse. Animaniacs and Mighty Morphin Power

Rangers. No other station licensed to communities in the Sarasota or Tampa'St. Petersburg ADls

carries FOX children's programming..!l Furthermore, no other station carried on Comcast's Sarasota

system carries FOX children's programming. The Sarasota viewing public will benefit from local

programming and programming otherwise unavailable should Sarasota be added to the Tampa-St.

Petersburg-Clearwater television market.

Conclusion

The addition of Sarasota to the Tampa-St. Petersburg-Clearwater hyphenated television market

is in the public interest. As demonstrated above, the proposal meets the four criteria set out by the

Commission. First, the distance between Sarasota and the designated communities. Tampa, St.

Petersburg and Clearwater are consistent with prior Commission decisions adding communities to

hyphenated markets. Second. the proposal will not significantly expand WITA.s cable carriage rights

hl:yond its Grade B contour. The addition of Sarasota to the Tampa-St. Petersburg-Clearwater market

also will not give the Sarasota station such expanded rights. Third. WITA's particularized need arises

from the high level of cable penatration in Sarasota County, the cable carriage of its competitors in

Sarasota and the area-wide competition for viewers and advertising revenue. Finally. hyphenation will

serve the public interest and Congressional objectives in allowing such market modifications.

WTTA does not carry the FOX prime time programming. The prime time FOX line-up is
carried by WTVT, Channel 13, Tampa, Florida. WTVT is carried on the Comcast
Sarasota system. WTVT does not carry the FOX children's programming.
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Therefore, WTTA respectfully requests that the Commission promptly initiate a Rulemaking

recommending the addition of Sarasota to the Tarnpa-St. Petersburg-Clearwater television market.

Respectfully Submitted.

BAY TELEVISION. INC.

.I

~ I , •

B J .• " '. /"y:.: ',- '" i ~ f\- ~

Martin R. Leader
Barry H. Gottfried
Dawn M. Sciarrino

Its Attorneys

Fisher Wayland Cooper Leader & Zaragoza L.L.P.
2001 Pennsylvania Avenue, N.W.
Suite 400
Washington, D.C. 20006
(202) 659-3494

Dated: April 25. 1995
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TIdIIi&:II F'-"': Chnlel No. 40 (626-632 MHz). AIMlorized power: Z871-kw
visual, 287.14tw 1lI'II. A*mI: 771·ft.1bove IV. tImin, 814-ft. IbM gnuld,
849-ft. above sea IMl

Florlda-Sarasota-BI'l"on
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Floridt-Sl Petersburg

537,370 1M5,1.
lS,u1 1M,73I
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........ ,.
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100
I

SCALE OF MIlES
10
I•I

WI'TA BMPCT..al2ICE GlIIlIId 6f.IMI 0 AmerieIn Map~•• No. 142"

~.'''''''''e-.''''OII'''''''_,

I1IIIeIT..... 1,"7,711
a..,.W.-., CIraIIaIIIn (1IM) 17.m
a..,. DIIy CIrcIIIIIII (11M)

32"
46"

SO'
15'

27'"
82"

TrIIIIftlIbtr: 15001 Boyde Rd.• RiYeMew, FL 33569.

~ EIItIl S1ItIoII: Con1edI, 7.3-me11r, AIjJta rICIivws.

o-mhlp: Bay Television k1c.

letrn 0perItl0ll: JcI'le 21, 1991,

ReIl....ntecI (legal): Asher, Wayland, Cooper &Luder.

RepnaenIed (1IlIinHrlIla): c.1 T. Jones Cor1l.

PerIoIM*:
Tom Watl8ll. GenenI Manager.
Marie ProcIIe. SIIes Manager.
.....r 1IItIhower, Program Dnctor.
111ft Hell, Ctief Engineer.

Rates: On request.

CIty oIlJcenIe: Sl PIIersbcq. DNA:Tnpa-St. Plllrsblq-SIrasoIa. RI* 15.

NItweIt .....: None, incIependert.

1..IceIIIIe: Bay Television ft: .

....:5510 Gray St., Tampa. FL 33809-1054.

T : 813-289-3838. Fa: 813-289-0000.

T flClllllll: ChameI No. 38 (614-620 MHz).~ power: 1397-1lw
max. visual. Antenna:cm8lypolllizld.1436-1L1bM1Y.tmin,1427.ft.1bM
ground, 1502·1L IboW salMI.

A-2IO 1Y • CIbII FICIIIIIIlII.a
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"2,011 ZJJ5,.
311,711 1,Z32,117m.-

....... T....
"1IImhl'" "ltnllhll"

o AnIericIfI Map Corp.• No. 14244

100
I

CIIIII
"1tIUIlhll"

SCAlE OF MIlES
50
I•I

IIIgIlat • SIc. Rn: $7500.

NETWORK WE HOURLY RATt: $2175.

CIty of Ucenae: Tampa. DMA: Tnpa-St. Peterstug.Sarasota. Rank: 15.

QaMIIIOll14~e-.IIIIId""""',

"'1IP1.t

09'
26'

49'
14'

27'"
82"

.... SIrvIca: AP, CBS, CNN. Carus. Sports News SIIeIII. UPI.

0nenbIp: New WOItd CornmlIlicaIiOn Group"" (Group Owner).

..... 0penIi0ft: AId 1, 1955. sale to Gaylord Bcs1a. bya-Gov. Doyle E. CIIIDn
and W. Waller TlSOl1lnterests approved by FCC .18, 1956 (T.......D......
Vol. 12:26.29). sale to W1VT Inc. by Gaylord 8cstg. Co. approved by FCC AId
23,1987 (Vol. 27:11. 29). Trwferto Trustee approved 5epl1. 1992. Sale to
PI1SefIt owner approved April 23. 1993 (Vol. 33:10).

~ ('*'): New Worid sales & MaIbling Inc.

............. (1epI): Pepper &CoImii.

............ (......rIat): A. D. Rklg, p.e.

WM

SItIIIIIe EIflII Stations: Ancnw, 5.SomIlIr KiHlInd: RCA, 6.1ofT1ll11r Ku-bInd;
Scienti1ic-Allanta. 7-meterC·bwf; MlA-Com. Mcrodyne, SCiIIntIIIc·AlanClIICIi\I
lIB.

TIIIIIIlIIIIIr: 4.4-m1. NNE of E!U'l, R..

IIIIID: 3213 John F. Knledy BM1., TImPI. R. 33609.

~:M Ucense " .• 3213 John F. KImecly Blvd., TImPI. R. 33609.

TtIepIMIM: 813-87~1313. Fa: 813-875-8329.

florida-Tampa-St. Petersburg

T...... FtdItIa: Channel No. 13 (210-216 MHz).~ power: 316-1tw
.... 47.5-kw ani. AnlInna: 1416-ft. abCM •. tImin, 1463-ll1boft gnuld.
1S49-ft. above sea IMI.

....... Addral: Box 31113, Tampa, R. 33631-3113.


